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Secret Weapon joins the 1st International Expo
for Gamefowl Breeders, Suppliers and Enthusiasts

The first International Expo for Gamefow! Breeders, Suppliers and Enthusiasts was held last January 14 -16, 2011 at
the World Trade Center.

Being a pioneer in building the brand SECRET WEAPON (the first liquid, natural, mineral supplement for gamefowls)
it is the company’s vision to someday join prestigious event like Agrilink and Poultry Show.

This dream was fulfilled when Worldexco, World Expos and Concept Inc.invited us to join their
event. Without hesitation, we set up our booth and made it as one of the attractions of the 3-day event.
We got the attention of breeders, cockers, dealers and possible distributors. We were able to motivate
them to use SECRET WEAPON in their daily regimen of achieving good pit performance for their gamefowls
or make a profitable business out of it.

The concept of the booth focused on the beneficial effects of important minerals to human and
game fowls making the public aware that products like SECRET WEAPON and NIGARI are now available to
supplement these.
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